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What?

Revolutionize: change something radically or fundamentally

Reach: the measurement of the size of the audience that has 

seen your ads or campaign content

Repurpose: adapt for use in a different formats



You’re Just Telling a Story



What Story Are You Telling?



Who Are You Telling Your Story To?

Know Your Audience





Strategy: Content & Content Delivery
Tactic: Use Various Content Types

BLOG

PODCAST

INSTAGRAM
IG REELS

IG STORIES

NEWSLETTER

FACE-TO-FACE/ 

BRICK & MORTAR

TIK TOK
FACEBOOK

X TWITTER

BROADCAST



Questions to consider…

- What do you want your audience to do when they see it?

- What platforms am I most comfortable with (i.e., don’t need 

my 12-year old’s help)

- How much time do I have to dedicate to repurposing content

- What or who am I showcasing? Can it be evergreen or is it 

seasonal or one-off?



Start and Keep it Simple…

- Set a date on the calendar to schedule and map out plan

- Take a variety of photos and/or videos in landscape and 

vertical

- Make the content mine-able – be intentional

- Match feel (tone) to fit the audience and the format 



Map Out Plan
Situation: Launching a new craft beer flavor designed to appeal to Gen Z 

Calendar Soft launch
Take a series of 

videos and images 
IG Live – first beer 

sold
TIK TOK IG STORY IG



Take a Variety of Photos/Video Images
Vertical is king but horizontal has its place

https://www.instagram.com/reel/CxTcvJINCv_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


Make the Content Mine-able



Match Feel (Tone) to Audience/Format



Series of videos

LinkedIN

User Generated 

Content

iframe%20width=%22560%22%20height=%22315%22%20src=https:/www.youtube.com/embed/waolQiFJwF8?si=zbLIeOyVZVwmWtEf%20title=%22YouTube%20video%20player%22%20frameborder=%220%22%20allow=%22accelerometer;%20autoplay;%20clipboard-write;%20encrypted-media;%20gyroscope;%20picture-in-picture;%20web-share%22%20allowfullscreen%3e%3c/iframe


Summary

- You’re Telling a Story

- Know Your Audience

- Understand the Different Formats/Platforms

- Answer the Pertinent Questions

- Start and Keep it Simple



Questions?

Thank you!

Sonya Bradley

sbradley@visitsacramento.com
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